By the numbers: the AzCRH Navigator Consortium

September 2, 2015 - September 1, 2016

CONSUMERS ASSISTED

X
- =
° 5 2 S .
4 i = - 2
Consumers SOUght SpECiﬁC Applying  Understanding Selecting a Post- Referrals  Referrals  Enrolling
H for Taxes or Qualified Enrollment  to Medicaid  to Agent into

enroument ass!stance beyond Medicaid ~ Exemptions HealthPlan  Assistance orCHIP orBrokers SHOP
education services. or CHIP for SHOP

5 2 4 + 1 2 0 Estimated Consumers Reached:

1,653,031
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AzCRH Navigators utilized a statewide reporting Appointments were
system to setup individual consumer appointments: scheduled in this system

http://coveraz.org/connector/
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